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1. Keri is a student who wants to create a business that makes fashionable customized basketball jerseys to sell to other high school students. She is targeting high school athletes, specifically basketball players and fans. Which of the following promotional strategies would be the most cost-efficient and effective way to building awareness in her target market?

A. Advertisements in television 
B. Facebook Page 
C. Flyers in the city
D. Give star athletes jerseys to wear a game
2. Keri works on her marketing plan. For each statement below, determine whether it is benefit or feature of the product. Label each statement with a B (benefit) or F (feature).  Each letter may be multiple times or not at all.
A. Show their team spirit
B. Comfortable
C. Many Sizes-XS-XXXL
D. Express Individuality
3. Keri develops her marketing mix for her 5 P’s of marketing below. What is the error in her marketing mix?

Price: $10 per jersey, competitive but affordable

People: Students and teachers at the school
Product: Custom basketball jerseys that include monograms; buy one, get one free offer
Place:  High School USA
Promotion: flyers, samples, Facebook page

        A. Price should not be included in her marketing mix

        B. People should only include people in Keri’s business

        C. Place should be where she buys supplies

        D. Promotions should include the buy one, get one free offer
4. JD wants to start an after-school dog walking business, Pawer Walk. JD loves 
dogs and thinks this is a great business opportunity. He gathers some information to create his sales forecast:
· 200 houses have at least one dog

· In a typical week, JD has 4 hours afterschool

· He can only walk one dog at a time
· He only walks dogs Monday-Friday

· Each walk takes one hour
Using this information, he projects he will walk 140 dogs in an average month. Is this a feasible forecast?

A. Yes


B. No


C. Not enough information
5. JD starts Pawer Walk and finds a lot of people want his service! He wants to increase sales to existing customers for repeat sales.  What can he offer to encourage repeat customers?


A.. He should be patient and wait it takes time to develop loyal customers.

B. He should create a customer loyalty card, five walks and the sixth is 50% off.
C. He should create a Facebook Page for Pawer Walk and ask his customers     with dogs to join so they have a dog group. 

D. He should offer discounts for referrals.
6. JD is asking potential customers to contact him directly if they have any questions.

Which type of distribution channel is he using?
A. Personal selling
B. Direct retail

C. Assisted marketing
D. Direct marketing
7. Robert wants to sell gloves with hand warmers sewn into the palms at his school called Super Warmerz. He plans to start his business in September. What factor will affect his sales most?
A. Market Share

B. Capacity

C. Seasonality

D.Time tp Market

8. Sam’s business, Bead Works is designed to teach young women how to make simple earrings, necklaces and bracelets at home. So far Sam has done a great job promoting her business. Although she has a lot of interest and buzz around her business, Sam isn’t getting people to buy her service.  What can Sam do to get people to purchase a Bead Works classes?
A. Sam should continue to promote her business as she has, sooner or later someone will pay for her classes.

B. Sam should not charge for her classes and build a client-base. Once she has people in her classes she should start to charge for her classes.

C. Sam should make potential customers sign up for her email list and email them until they join a class.

D.  Sam could offer an introductory special rate for the first two classes.

9.  Sam’s best friends are young women who love to make jewelry. In fact, they suggested she start Bead Works. What is the best way her friends can help promote her business?

A. Attend her classes


B. Help her teach her classes


C. Write a positive post on the Bead Works Facebook page

D. Sell her jewelry
10. Below Sam lists the steps a customer would take to purchase her Bead Works classes. Help Sam put the steps in order by labeling them A-D, where “A” is the first step and “D” is the last. 
a) Customer select the # of classes they want 

b) Customer pays using PayPal or credit card

c) Customer visits the Bead Works website

d) Customer receives a copy of a receipt to bring the first class

Write a brief explanation for each:

11. What is a target market?

12. Within the target market you have a customer base. What is a customer base?

13.-14.There is several factors that determine a target market. Explain  these two:

Geographic

Demographic

15. What is a mission statement?

16. Why is brainstorming a good idea?
17. What is a 30 second pitch?

18. What is the concept of AIDA? 

19. Why is this concept important when delivering a 30 second pitches?

20. What should happen at the end of the pitch?

21. What does it mean to promote your business?

22. What are some ways you could promote your business?

Expo Questions:

23. What is the date of the Expo?

24. Where is the Expo being located?

25. What is the Innovation challenge this year?

26. What does entrepreneurship mean to you?

Empathy questions:

27.  What does empathy mean to you?
28. What are some characteristics or how do you empathize?
29. What does “seeing things from another person’s perspective” help you to do?

30. How can empathy be used to validate a person’s feelings?

31. What is empathy often confused with?
32. What is the difference between empathy and sympathy? 
33. What does ideate mean?
34. What does synergy mean in the following statement? “For example, in a brainstorm you leverage the synergy of the group to reach new ideas by building on others’ ideas.”
35. What is a prototype?
36. Why is prototyping important?

37. What is empathy in design?

38. Give two examples of empathy in design.

39. If we did the Tiny Homes Project would this project show empathy in design? Explain.

40. Explain the following statement. “Without the understanding of what others see, feel, and experience, design is a pointless task.”

Use the following website to answer the last two questions:

http://designshack.net/articles/layouts/empathy-and-design-what-you-should-consider/
41. When it comes to actually “designing” empathy, common design tools and techniques come into play. What are the common tools? (should be 4)
42. Find at least two images on a website that show empathy in design. Put down the URL for the images here.
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