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Opportunity Recognition/Innovative Concept: 
Red Bull, Monster and Rockstar are the top leading energy drinks bought by Americans with NOS filling behind with 3% of the market share. With this said our group found a great opportunity to boost NOS's share in the market. While Red Bull, Monster and Rockstar have many choices for flavors in their line of drinks none of them have the flavors that we are bringing to Coca-Cola's product, NOS. Fru-Tos is giving NOS a great blend of fruit flavors from the we'll known company Minute Maid with flavors of Watermelon and Cherry Limeade. 
Benefits of Fru-Tos™: 
· Use of existing Coca-Cola products
· A blend of NOS Energy drink, mixed with Minute Maid Fruit Juices
· Made with real fruit juices
· Provides vitamins and minerals
· Added nutrients from the juice
Logo Designs: 
This is the logo that we have come up with.  
Defend Your Innovation: 
This could be a huge marketing opportunity for Coca-cola. We took two existing drinks, one that people love and another that not so many people know about, and mixed them together into a perfect blend. The new and improved drink containing NOS and the Minute Maid fruit beverage is going to bring more customers to run to Coca-cola's new product, Fru-Tos. We took two flavors that were voted top in a class survey, watermelon and cherry limeade and mixed them together with the not so known or popular energy drink Nos.
Marketing Pitch:
Do you love the energy that you get from energy drinks such as Monster and RedBull but hate that bitter aftertaste? Well you’re not alone! We are introducing you to our new product that reinvented the NOS energy drinks. We are bringing you Fru-Tos, a new great way to get the energy that you need to get through a long day without the taste that not many people like. Our drink brings you “the power boost, with a punch of juice.” If you are tired of the same old flavors from NOS, Fru-Tos is bringing you two great new flavors of Cherry Limeade and Watermelon. Fru-Tos is reinventing the way you get your boost of energy that you need to get you through the day.
Customers: 
As Fru-Tos we are trying to merge two huge drink consuming groups that usually like fruit juice or an energy drink. And by merging these drinks together we are trying to get the customers that usually like one but not the other to have this become their new favorite drink. The age of our customers is a big range, going from adolescents (12-18) to young adults (19-30). Our customers are mainly males but not excluding females. We are also trying to bring in people that want energy but hate the energy drink taste.
Buying Patterns:
Our customers will tend to be people that currently drink energy drinks along with different types of juices. These customers will probably be customers that don’t have a lot of time on their hands. 
Commercial - 
Team Players:
Ben Coleman, Christofer Cook, and Gabriel Dewitt 
“The Power Boost, With The Punch of Juice”

