Experiential Activity: Reinvent a Toy

Student Reflection Sheet/Rubric
Name: _______________________________   Class:_____________________

Check the following activities that you have participated in during this unit.

· library research

· Internet research





· collaborative talk




· group work


 

· individual drafting




· individual editing




· factual writing




· word processing




· multimedia composition

Reflection:

Briefly describe your project.

Who became the project manager?

Did you have a chance to speak?

What was I supposed to do within the project?  Explain:

What was my personal goal for this activity? 

What did you learn that you didn’t expect to learn by doing this project?

What did I do well?

What could I improve upon if I did a similar activity in the future?

What sort of help do I require?

What technologies did I use and learn about?

What other comments would I like to make about the project? 

What recommendations do you have for others who wish to do a project for this class, or for this instructor?
Experiential Activity: Reinvent a Toy
Check List Points

Finished Product Should Include:

· A company name (group name)




10 points
· Finished product prototype.





5  points
· Prezi or PowerPoint presentation that includes:


35 points
· Intro slide

· A mission statement.

· What opportunity exists for your product (what needs or wants does it solve)

· What are some of your competitive advantages?

·  Who is your product targeted to? (demographics)

· How would you promote your product? (Advertise, publicity, sales promotions…)

· Present to class a 30 second pitch and your Prezi or PowerPoint 50 points
Presentation Grading Rubric
	
	Outstanding

(5)
	Good

(4)
	Average

(3)
	Needs 

Improvement

(2)
	Needs Much

Improvement

(1)

	Presentation:

Neat, Concise, Visually Appealing
	
	
	
	
	

	Speaking & Presenting:

Rate & Volume, Eye Contact, Poise 
	
	
	
	
	

	30 second pitch:

Complete, Descriptive, AIDA model
	
	
	
	
	

	Opportunity and Competitive advantage defined:

Clearly Identified, Needs and wants
	
	
	
	
	

	Target audience/ promotion:

Clearly Identified
	
	
	
	
	


